
Social Media Training
Training Course Specification

Course: 
Social Media Marketing
Duration:
One day
	COURSE OBJECTIVES:
	

	
	At the completion the course delegates will have an understanding of:

· The uses of social media marketing

· How social media marketing fits into the web marketing landscape

· Where social marketing takes place

· The “rules” of social media

· How to build customer engagement

· Handling customer criticism

· How to blog effectively

· How to use Facebook for business

· Using Twitter

· Evaluating the ROI of social media


	
	


	WHO SHOULD ATTEND:
	This course is aimed at business owners or managers who want to make effective use of social media/inbound marketing to create and maintain customer relationships but would also be used for to experienced marketers who would like an overview of the use of online social media. 

The course commences with an overview of social media, discusses the “rules” of social media in relation to blogging and then goes on to show how to further expand your marketing using Facebook and Twitter. The course discusses other social sites like YouTube and LinkedIn and their effectiveness as additional locations for social reach. The course demonstrates how social media marketing fits in with your other on-line and offline marketing activities and shows how it can also be used to improve your search engine performance.
.


	EXPERIENCE NEEDED:
	No prior knowledge of social media marketing is required but experience of using the web and awareness of social sites like Facebook is expected.  This course makes no assumptions about the computer or operating system used in your training environment as most of the functionality comes from your web browser.



TRAINING COURSE REQUIREMENTS:   

This training course requires the following components:

	Component
	Requirement
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	Hardware
	PC or Notebook with at least a web browser installed.

	Training Manual
	The training manual according to this specification.

	
	

	Network
	No network connection is required.

	Internet
	To get the most from this course delegates should have access to a PC or notebook with Internet access.

However, an instructor could run the course in show-and-tell mode, providing there is Internet access and a suitable display screen.

	
	


DISCLAIMER:   This course material is written as a guide and structure for an instructor-led course. It does not guarantee the course delegate or participant will learn and it does not guarantee the participant will be able to apply the components of this course de facto. That is the responsibility of the instructor and also depends on the course participant as well. The participant is likely to learn and work at a pace slower or faster than what is laid out in this course. 

The course manual is a training manual, not a text book or instruction manual. It is not by any means exhaustive and contains selected search engine optimization and other web marketing information, displays and data. If the course participant wishes to explore options and features outside the scope of this course he/she should make the instructor aware of the need for additional material, exercises and demonstrations. 
	COURSE CONTENT

	

	1: Introducing Social Marketing
Web Marketing Overview
Using Social Media Marketing?
Problems with Traditional Marketing
Advertising on the Internet
Locations for Social Marketing

	2: Blogging and the Rules of Social Media
The “Rules” of Social Media
Social Media Key Points
Building Customer Engagement
Finding Your Voice
Managing Reader Comments
Underlying causes of Social Media Disasters
Putting Social Media into practise
Forums and blogging
Blogging Software
Starting your own Blog
Hosted Blogging services



	3: Facebook and other Social Sites
Using Facebook for Business
Creating a Facebook Page
Using your Facebook Page
Gaining fans for your Facebook Page
The value of Social Media Sites
Measuring the effectiveness of Facebook

Other Social Media sites

	4: Using Twitter
Why use Twitter
Twitter Concepts
Twitter in Summary
Getting Started with Twitter
Starting to Tweet
Following People
Getting People to follow you
Integrating Twitter into your Marketing Plan
Social Networks and Search
Social Media Management Tools
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