E-Commerce Training

Training Course Specification


Course: 
Introduction to Electronic Commerce
Duration:
One day
	COURSE OBJECTIVES:
	

	        Day One:
	At the completion of he course delegates will have an understanding of:

· What Electronic Commerce is
· Its beginnings
· Its fundamentals
· The concepts and rules on which it rests and operates
· The systems and languages associated with doing E-Commerce

· How to start formulating a web presence and revenue model



	WHO SHOULD ATTEND:
	Web developers and Web marketing professionals who need to start with a theoretical understanding of electronic commerce



	EXPERIENCE NEEDED:
	No specific prior knowledge of Electronic Commerce is needed.  

This course makes no assumptions about the computer or operating system used in your training environment as most of the functionality comes from your web browser. 
The course does assume that delegates have a domain and URL or concept in mind. Delegates are expected to have eternal knowledge about use of the Internet, how to search and look things up, etc.

Creating a domain is outside the scope of this course.




TRAINING COURSE REQUIREMENTS:   

This training course requires the following components:

	Component
	Requirement
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	Hardware
	PC or Notebook with at least a web browser installed.

	Training Manual
	The training manual according to this specification.

	Sample html file
	A very simple sample file is provided. This allows delegates to copy and paste tracking code into it in trial mode, before or instead of doing it on their live website. 

	Network
	No network connection is required.

	Internet
	To get the most from this course delegates should have access to  a PC or notebook with Internet access.

However, an instructor could run the course in show-and-tell mode, providing there is Internet access and a suitable display screen.

	
	


DISCLAIMER:   This course material is written as a guide and structure for an instructor-led course. It does not guarantee the course delegate or participant will learn and it does not guarantee the participant will be able to apply the components of this course de facto. That is the responsibility of the instructor and also depends on the course participant as well. The participant is likely to learn and work at a pace slower or faster than what is laid out in this course as a two-day duration session. 

The course manual is a training manual, not a text book or instruction manual. It is not by any means exhaustive and contains selected Google Analytics features, reports, options and tools. If the course participant wishes to explore options and features outside the scope of this course he/she should make the instructor aware of the need for additional material, exercises and demonstrations. 
	COURSE CONTENT

	

	1: Introduction to Electronic Commerce (E-Commerce)
What is Electronic Commerce?
Electronic Commerce: The Second Wave
Categories of Electronic Commerce
The Development and Growth of Electronic Commerce
BUSINESS MODELS, REVENUE MODELS, AND BUSINESS PROCESSES
Summary
Review Questions
Exercises

	2: The Internet and the World Wide Web
Introduction
PACKET-SWITCHED NETWORKS
INTERNET PROTOCOLS
Web Page Request and Delivery Protocols
MARKUP LANGUAGES AND THE WEB
Summary and Review


	3: Legal, Financial and Ethical Considerations
Introduction
Trade Practices and Advertising
ONLINE CRIME, TERRORISM, AND WARFARE
Ethical Issues
Privacy Rights and Obligations
Communications with Children
Taxation and Electronic Commerce
Summary
Review Questions and Exercise

	4: Selling on the Web and Building a Web Presence
Revenue Models
Revenue Models in Transition
Creating an Effective Web Presence
Summary
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