
Search Engine Optimization Training
Training Course Specification

Course: 
SEO Level 1
Duration:
One day
	COURSE OBJECTIVES:
	

	
	At the completion the course delegates will have an understanding of:

· How SEO fits into the web marketing landscape
· How search engines work

· Effective searching

· How search engines organise search results

· Positive and negative ranking factors

· Choosing effective keywords
· How to use keywords in web pages

· Link building strategies



	
	


	WHO SHOULD ATTEND:
	Business owners or managers who want to make effective use of SEO to drive customers to their website. This course teaches both on-site SEO -making changes to the content of the website to make it more attractive to search engines, and off-site link-building techniques. The course places SEO in context with other methods of web marketing such as the use of paid advertising and social media.

.


	EXPERIENCE NEEDED:
	No prior knowledge of search engine optimization is required but experience of using the web and using Google to make web searches is expected.  This course makes no assumptions about the computer or operating system used in your training environment as most of the functionality comes from your web browser



TRAINING COURSE REQUIREMENTS:   

This training course requires the following components:

	Component
	Requirement
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	Hardware
	PC or Notebook with at least a web browser installed.

	Training Manual
	The training manual according to this specification.

	
	

	Network
	No network connection is required.

	Internet
	To get the most from this course delegates should have access to a PC or notebook with Internet access.

However, an instructor could run the course in show-and-tell mode, providing there is Internet access and a suitable display screen.

	
	


DISCLAIMER:   This course material is written as a guide and structure for an instructor-led course. It does not guarantee the course delegate or participant will learn and it does not guarantee the participant will be able to apply the components of this course de facto. That is the responsibility of the instructor and also depends on the course participant as well. The participant is likely to learn and work at a pace slower or faster than what is laid out in this course. 

The course manual is a training manual, not a text book or instruction manual. It is not by any means exhaustive and contains selected search engine optimization and other web marketing information, displays and data. If the course participant wishes to explore options and features outside the scope of this course he/she should make the instructor aware of the need for additional material, exercises and demonstrations. 
	COURSE CONTENT

	

	1: Web Search and Search Engines
Web Marketing Overview
The Search Engines
Using Google Search Effectively


How People Search

	2: Understanding SEO

Getting Listed by a Search Engine
Setting SEO targets
How Search Engines Arrange Results
Search Terms and Search
Getting to the top of a SERP
Problems with Search Terms
Problems with Search Term Competition
User Searches
Using Search Phrases in your Webpages
Your SERP Position
Page Popularity
Thinking beyond your SERP Position



	3: On-Page and On-Site SEO
SEO Implementation – An Overview
Major SERP Position Improvement Factors
Major SERP Position Negative Factors
Three Phases of SEO

On-Page SEO

On-Site SEO

	4: Off-Site SEO
Link Building
Link Popularity & Link Relevance

Understanding PageRank

How to Gain Inbound Links

Other Sources of Links


	Appendix A: PageRank
Web Snapshot – A List of web sites with high PageRank
Appendix B: SEO Tools
A comprehensive selection from a huge range of tools you can use to help your SEO programme.
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