Google Adwords Training

Training Course Specification

Course: 
Google Adwords Level 1 - Introduction

Duration:
One day

	COURSE OBJECTIVES:
	

	        Day One:
	At the completion of the course delegates will have an understanding of:

· How Google started

· Why use Google Adwords

· Who can use it

· The terminology used by the application

· What makes a good Adwords advertisement

· How Google ranks advertisements and the bidding process

Delegates will also be able to:

· Launch their web browser

· Create a Google mail account (optional)

· Create a google Adwords account

· Research their market

· Look at and understand examples of Adwords advertisements

· Plan and create an Adwords campaign

· Create an Adwords group

· Create multiple Adwords advertisements with an Adwords group

· Select appropriate keywords and phrases for search terms

· Use the Adwords tools for Keyword selection and Traffic estimation

· Use the Adwords Analysis tools for Change history and Conversion tracking.

· Use Google's help facility




	WHO SHOULD ATTEND:
	Small business owners with a website or blog, who want to promote their business via the website.  It doesn't matter whether they have designed their own website or had it developed and looked after by someone else.

In larger businesses delegates can be drawn from many areas of the business, such as, for example, IT, sales, marketing or management.


	EXPERIENCE NEEDED:
	No specific prior knowledge of Google or Google Adwords is needed.  

This course makes no assumptions about the computer or operating system used in your training environment as most of the functionality comes from your web browser.  Any web browsers acceptable to Google Analytics should be acceptable for this course. However, please note that the browser used for developing this course is Mozilla Firefox, the operating system is Ubuntu/Linux  and any screen shots have been made in this environment and may differ slightly in look and feel if you are using Internet Explorer, Safari, Google Chrome, other browser or a different operating system.

To make the best use of this course, delegates should already have an online presence with their own domain or blog, that they wish to promote using Google Adwords.  However, that is not essential to follow this course.



	BROWSER REQUIREMENT:


	You can use any of the following browsers to access AdWords:

· Firefox (version 3 or higher)
For the fastest performance, use Firefox 3.6 or higher.

· Internet Explorer (version 7 or higher)
For the fastest performance, use Internet Explorer 8 or higher.

· Safari (version 3 or higher)
For the fastest performance, use Safari 4 or higher.

· Google Chrome
Google Chrome automatically updates so that you're always using the latest version. 

If your browser isn't compatible with the current AdWords interface, you'll see this alert message within your account: "The AdWords interface may not work properly in your web browser." 

You may also need to update your browser preferences to allow cookies and JavaScript in order to use all the tools available in AdWords. 




TRAINING COURSE REQUIREMENTS:   

This training course requires the following components:

	Component
	Requirement
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	Hardware
	PC or Notebook with at least a web browser installed, as specified above.

	Training Manual
	The training manual according to this specification.

	Large sheets of paper and pens
	The ideal for this would be Post-it meeting charts as they can be displayed around the room once the exercises using them have been completed.

	Network
	No network connection is required.

	Internet
	To get the most from this course delegates should have access to  a PC or notebook with Internet access.

However, an instructor could run the course in show-and-tell mode, providing there is Internet access and a suitable display screen.  If this is the case a different Adwords account would need to be set up each time you run the course, because once you have entered settings in Adwords, for example, billing, you don't see the same information displays.

	
	


DISCLAIMER:   This course material is written as a guide and structure for an instructor-led course. It does not guarantee the course delegate or participant will learn and it does not guarantee the participant will be able to apply the components of this course de facto. That is the responsibility of the instructor and also depends on the course participant as well. The participant is likely to learn and work at a pace slower or faster than what is laid out in this course as a two-day duration session. 

The course manual is a training manual, not a text book or instruction manual. It is not by any means exhaustive and contains selected Google Analytics features, reports, options and tools. If the course participant wishes to explore options and features outside the scope of this course he/she should make the instructor aware of the need for additional material, exercises and demonstrations. 
	COURSE CONTENT

	

	1: What is Google Adwords?
What is Google Adwords?

Google – how it started

What is Google Adwords

Who can use Adwords?

Why use Google Adwords?

Google Adwords features

Planning your campaign

Research your market

Who is your target audience?

What are you selling to them?

Where are they located?

Adwords examples

How an Adwords advert is constructed

Existing Adwords examples for products like yours

What makes a good Adwords advert?

Compare two camera adverts 

How does Google decide which adverts to display and where?

Terminology

	2: Create an Adwords Account and First Campaign
Getting Started

Launch a browser

Create a Google Mail Account

Create a new email account

Create a Google Adwords Account

Time zone and payment options

Create a new Google Adwords account

Create an Adwords Campaign

Create your first campaign

Choose a campaign name

Choose display locations

Choose languages

Networks and devices

Decide on bidding and your budget

Ad Extensions

Advanced settings

Schedule

Ad delivery

Demographic bidding

Ad Extensions

Save your campaign data

Create your own campaign



	3: Creating Adwords Groups and Adverts
Create a Google Adwords Group

How to Create an Advertisement


Look at examples

Selecting initial keywords and phrases

Create your First Google Adword Group

Create ad group and first advertisement

Set up billing information

Add a credit card as payment method

Add a Second Advertisement

Update your Adwords Advertisements

Modify an existing advertisement

Modify keywords

Keyword matching options

	4: Tools and Analysis
Adwords Tools

Keyword tool

Traffic estimator

Analysis

Change history

Conversion tracking


Create a new conversion

Best Practices 

HELP!

Using Google Adwords help
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